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Intoduction—Concept
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Fountain of Potential

Inspired by Islamic architecture, with its focus on placing the fountain
at the center of the courtyard to nourish the space with vitality and
symbolism, its gentle movement forms ever expanding circles of
water a reflection of true impact that begins at a single point and
continues to spread, creating opportunities and empowering those
around it.

Just as the fountain stands at the heart of the place, Rfd stands

at the heart of the empowerment journey, a journey centered on
people, forming circles of impact that expand quietly and reach far
and wide. From this center, Rfd’s initiatives flow outward to touch
the community. Like the fountain of Islamic architecture firmly rooted
in its place, Rfd transforms every beginning into an impact that
endures, grows, and makes a real difference.
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Logo Lockups
Jl: 3 ”

The main lockup features both the Arabic and English
wordmarks alongside the icon, forming a cohesive
bilingual system that ensures clarity, balance, and
recognition across all applications.
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Main Lockup
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Logo Lockups
Jl: 3 ”

The logo lockups include a bilingual version, an Arabic-
only version, and a Latin-only version. These can be used
depending on the design layout, especially in vertically
oriented designs.
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English Lookup

Bi-lingual Lookup

Rfd

SULAIMAN AL-RAJHI FOUNDATION FOR
DEVELOPMENT FINANCE

Rfd

o——iwdall J_olgil 8jls]
CORPORATE COMMUNICATION
DEPARTMENT

Arabic Lookup

SULAIMAN AL-RAJHI FOUNDATION FOR
DEVELOPMENT FINANCE
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The logo includes an icon to use in both arabic
and english Logos
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Usages on Backgrounds
Vbl e olbolaziwM

When the background image or color contains dark
area or a lot of blue, it is preferable to use a white logo.
Conversely, when the image area is light, the primery
logo is the preferred choice.
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Logo

Vertical Bi-lingual Lockup

To ensure optimal visibility, here are the minimum clear 'I <

space proportions for the logo.
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Latin Lockup Arabic Lockup

Rfd

SULAIMAN AL-RAJHI FOUNDATION FOR SULAIMAN AL-RAJHI FOUNDATION FOR
DEVELOPMENT FINANCE DEVELOPMENT FINANCE
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Minimum Size

U.J;i]l o=

Visibility and easy logo recognition are essential,
regardless of the medium used. The logo should never
be smaller than the specified sizes, whether on digital
or print media, as this can compromise and impact its
visibility.
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Minimum printed size: 8 mm
Minimum digital size: 22 px

Minimum printed size: 12 mm
Minimum digital size: 60 px

Rfd

Rfd

sl hgaill o2l Lok duuwg o
SULAIMAN AL-RAJHI FOUNDATION FOR

DEVELOPMENT FINANCE

Minimum printed size: 12 mm
Minimum digital size: 60 px

sl hgaill 22l glagh duwgo
SULAIMAN AL-RAJHI FOUNDATION FOR
DEVELOPMENT FINANCE
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Logo The logo Lookups that best fit each layout should be used.
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—— Incorrect Usages . . .
Do not change proportions of the wordmark Do not create patterns using the logo Do not change the direction of the Icon
sl Jl Q e | J bbl_’g“ ‘OI S Q’ L ,U' instead used the provided pattern assets

Logo While the previous slides showcased the acceptable

*
) logo variations, here are some clear examples of .
bghall unacceptable logo modifications that are strictly
Typography prohibited. 2.9 ) Aﬁ
glglJlJl he ddgrdall ol dSyludl 2l pidl cud je Lady Rfd * + Rfd
olors

Lle daolgll dlioll yasy doypid] ode avgl jladll
Lgolaiiuwl giaj Ll dosdall e clbasill
(ol polic ;

Graphics ‘

psonnill olnj \
Layout System

a2l elboMsll Do not match different colors Do not change orientation of Lockups Do not use gradients

Subsidiaries

Jolgill .

59 Rfd 29y 77

Do not eleminate any part of the logo Do not add shadow behind the logo Do not Distort the logo

29)
Rfd

*
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Fonts

Maintaining a clear text hierarchy ensures that text
is readable and visually appealing. This can be

. | . o < .
accomplished by adding contrast to various text 2 X 2 L & 2
elements, such as headlines, subheadings, and body text. l ' \
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PP Neue Montreal Arabic

PP Neue Montreal Arabic-Medium
Heading
Size:70pt

PP Neue Montreal Arabic-Medium
Sub Heading
Size:25pt

PP Neue Montreal Arabic-Regular
Body Text
Size:15pt
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Fonts

Maintaining a clear text hierarchy ensures that text
is readable and visually appealing. This can be

accomplished by adding contrast to various text
elements, such as headlines, subheadings, and body text.

dggw oy yaill aolg o Juudud e Bl
JUS oo cU3 Gudsi gbay .dupnul diuslog eyl
agliell Jio dalizall yail polic ¢ ol délol
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PP Neue Montreal

PP Neue Montreal-Medium
Heading
Size:60pt

PP Neue Montreal-Medium
Sub Heading
Size:25pt

PP Neue Montreal-Regular
Body Text
Size:15pt

Amplifying Impact and
Driving Change

Governance of work, its modeling, preserving its achievements, and
protecting the institution from risks by investing in worthy human
capital within a professional, organized, and learning environment.

A sustainable financing institution that contributes to achieving financial inclusion, increasing employment rates,
and enhancing the contribution of the non-profit sector to the gross domestic product. The institution is one of
the endowment entities of Sheikh Sulaiman bin Abdulaziz Al Rajhi and is registered with the Ministry of Human
Resources and Social Development under the register of charitable institutions.






dorsnll
Introduction
Jadl
Logo
bghJl
Typography

ungiJI
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

dulJl wlolsll
Subsidiaries

Jolgil

Contact

Colors
algJul Expanding Impact

When selecting colors, we focused on creating a
palette that allows each sub-brand to stand out
while maintaining cohesion within the overall brand
ecosystem. This flexible approach ensures the
colors adapt to different subjects while preserving
a unified brand identity.

The color blue, in particular, symbolizes the impact
Rfd has on individuals and the positive change they
foster within their communities.
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This slide displays the brand palette colors and their

digital values (RGB/HEX), for screen display.
bghxlJl
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0, 37,112

"
Jolgl] #002570

Contact

0,101,202
#0065CA

0,0,0 RGB 90, 179, 255
#000000 HEX #5AB3FF

RGB 240, 240, 240
HEX  #FOFOFO
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i deldnl dugll pus)l Expanding Impact
Logo

This slide displays the brand palette colors and their
print values (CMYK/Pantone), for screen display.

bghal

Typography lgaudg dypnJl dyggll d>g) ulgll doy piull o3 Ui
ol Al le yb =l (CMYK/Pantone) dic Ll
J

Colors

pronill ppolic

Graphics Uncoated and Coated
panil oUA; Joaanrollg Joganrmoll pe g)oJl
L t Syst

SR The brand palette includes printing values for both
sl Slollsl coated and uncoated (natural) paper materials, using
as ] u ] the four-color process (CMYK) and Pantone Matching
Subsidiaries System (PMS). PMS and CMYK values are specified CMYK

separately for each substrate type—coated or 100,79,0,5

Jolgid) uncoated—due to differences in ink absorption that PANTONE 287U
Contact may affect color appearance. To ensure color accuracy, PANTONE 3590C

a pre-press proof using the actual printing method and
material is strongly recommended.

oo Js) dielinll pudll diggll olll dog) yoAls
(Uncoated) dJgénall jiég (Coated) ddganall gljgll
a930L plaig (CMYK) Lebl glglUl ol plsiiwl CMYK  75,26,0,0

Jnaio S CMYKg PMS 048 syaxi o adg .(PMS) PANTONE 2925U

38 Lo psl olniel GUGSY 14 § o)l oo g oi JSJ PANTONE 2171C

aiiall ;8 ylglUl d8> ylorrlg .ol jgkao Lo Hgy
Pre-) dlgl delb dypi el j2b 8w 2nif GilgUl
duleall dollg deldnll déy o plazxiwl (press proof
Baoizoll

CMYK 46,3,0,0
PANTONE 283U
CMYK 75,68, 67,90 PANTONE 2905C

CMYK 4,3,3,0
PANTONE 179-1U
PANTONE 169-1C
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Print Materials
dellll ulol>

Ensuring consistency in color tones across branded
items is paramount, and using a uniform type of paper is

crucial. Diverging paper choices can yield significantly
varied results in color rendition.

Stucco Old Mill - Premium White

dhypall slgall pe glglUl uls)s (8 Gulidl glosd ¢
3390 £ g pladiul a2y draall 2IU yol dypnil diggll
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Logo Color Combination
Jluild ¢lgJUI elusyi

When the background image or color contains dark areas,
it is preferable to use a white color logo. Conversely, when

the image area is light, the logo with the brand colors is the
preferred choice.

247 81515 Golio e gaio dials olaiiuwl sic
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Rfd




dorsnll
Introduction
I 3 |
Logo
bghJl
Typography

unglJI
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

dulJl wlolsll
Subsidiaries

Jolgil

Contact

Text Color Combination

gl glgdil alus

To maintain brand coherence, use only these approved
color combinations for backgrounds, and text within the
layout system.
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Graphics
SV.SV.Vayi| NT18T-3]

Inspired by the brand’s core message of growth, expansion,
and lasting impact, we designed patterns, layouts, and visual
assets that are both flexible and cohesive.

Our goal was to create adaptable elements that seamlessly
accommodate the diverse topics covered by the main
brand and its sub-brands while maintaining consistency and
harmony across the entire brand ecosystem. This approach
ensures a unified visual identity that reinforces the brand’s
enduring influence on people’s lives.
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Grid System
ninail ddd oUA;

This serves as the fundamental grid system
illustrating how it functions with square, vertical,
and horizontal shapes. It possesses flexibility

to adjust to various dimensions, as long as the
specified proportions are maintained consistently.

daaus gy g3l Gulwll dSusdl ol Jioy I3
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Story (1080x1920px)

Post (1080x1080 px)

Billboard (2x1 ratio)

A4 Horizontal

A4 Vertical
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Title Only Layout
a9 ¢lgic

R ()

olsaizoll 9

-

Story (1080x1920px)

R ()

£
.’.I 3 ” . l .
J oo (¢ Y e 9

Uloizxoll (59
Post (1080x1080 px)

[
0‘0 *e

Pl giny Jag.00
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Billboard (2x1 ratio)
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A4 Horizontal

160

O

oleaizoll 9

A4 Vertical
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Title & Text Layout
Jig ylgic

R ()

olsaizall 9

$>BUN il by p g 9o (gooddl
loubun 8 iy o > e laizUl g
aulio ac> Ll seailll foaill ol
Bl 8592 i (9 polud dolaiuo

Story (1080x1920px)

R (©
olsaizoll 9

§oLniBVlhilell g oy 2gi 9o ggaiill

Post (1080x1080 px)

CCIRCTGTE vy C )| Pl o> LaiBUN Sl gy 1 p 2ad 99 g9l jladiwll
8592 (S (59 Beplu dolaiuws g jlike pes I sgeill Jugeild 22l Yl glasw
e d5 il Jowi dumnllg duoudsilg dim Ul wljsball Jugai'JUs go 5Ll
el glod) wl )il pysisig ol pll Jéiy pigilas Jac U8 §l5g daoddl pisi
yus=i 982l 03599 3Lnidlg o3 )0 goizo el Jg> Jg2allilging | - gy linadl
sl Latiallg disainall dgdualy lgol Ul

Billboard (2x1 ratio)

A

oleaizoll 9

Li8Ul Rl G by g 99 ool
oloabln dS b o e pelaizll Jllg
&lio acs Jl ggaiill Jagaild =2l
Ll 5392 s o9 st dolaiuis

A4 Horizontal

J

160

o’.w I . J LL! :0
oleaizall 8

O

oleaizall 8

$llg &8l il g by agd 99| g0l
22l Pl gleudw dS i el dus e laizll
Sl 69> T 58 polud

A4 Vertical



dorsnll

Introduction Title & Graphic Layout
Sl ool policg ylgic

Logo
bghJl
Typography

algul
Colors

pronill ppolic
Graphics

ool olAj
Layout System

dulJl wlolsll
Subsidiaries

Jolgil

Billboard (2x1 ratio)
Contact

Story (1080x1920px)

Post (1080x1080 px) A4 Horizontal

A4 Vertical
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Title & image Layout
6)9109 ulgic

Billboard (2x1 ratio)

Story (1080x1920px)

Post (1080x1080 px) A4 Horizontal

A4 Vertical
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Logo

The following logos represent Rfd’s subsidiaries,
which consist of three independent companies, each

bghall distinguished by its own unique colors and distinctive

Typography design elements.

algl While their visual identities differ to reflect the individuality

Colors and mission of each company, they all stem from Rafd’s
master brand, maintaining a strong connection to the

ool pnlic parent identity. This ensures harmony and consistency

Graphics within the overarching corporate identity system.

. o.c T PO AR X = .o S
proaill oUAS 529 29 il el Jiad d Ll el d—xJ Lol dolaiwll gga_io
Layout System Lo jolic g dolJl LgilgJU juadd dléiuws wls pi G 124

.60 18J| duouon il 1 1 1 ils
.. Supell dray Financial Sustainability Fund
dsulll oMl
Subsidiaries duvgns g pei) dypndl duggll 59 LgdWisl ac jg
pUl duggll o §lnii 8102 Lail V] LgiUlw)g dS pis JS
Jolgid) oy Loy duwd Pl doghhiall lgbld)l e hdlxig 8 Y
Contact dlolidl duungoall duggll (o §luillg pc Uil
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Maslak Educational Fund

> Q9D
Jana Fund
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Colors
UIQ_JDI

When selecting colors, we focused on creating a palette
that allows each sub-brand to stand out while maintaining
cohesion within the overall brand ecosystem. This flexible

approach ensures the colors adapt to different subjects
while preserving a unified brand identity.

The color blue, in particular, symbolizes the impact Rfd
has on individuals and the positive change they foster
within their communities.
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digital values (RGB/HEX), for screen display.
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RGB 173,152, 255
HEX #FF98AD
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Print Color Values
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This slide displays the brand palette colors and their
print values (CMYK/Pantone), for screen display.
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The brand palette includes printing values for both
coated and uncoated (natural) paper materials, using
the four-color process (CMYK) and Pantone Matching
System (PMS). PMS and CMYK values are specified
separately for each substrate type—coated or
uncoated—due to differences in ink absorption that
may affect color appearance. To ensure color accuracy,
a pre-press proof using the actual printing method and
material is strongly recommended.
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CMYK 19,28,0,0
PANTONE 2071U
PANTONE 264 C

CMYK 0,36,3,0
PANTONE 4064 U
PANTONE 1767C

CMYK 40,0,47,0
PANTONE 2255U
PANTONE 1767 C



do35.0Jl
Introduction
l o l |

Logo
bglh=Jl
Typography

ungiJI
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

Jolgil

Contact

Graphics
duosonil polisll
Maslak Educational Fund

l__‘,.z.).,t.lqul Lo §grin) U




do35.0Jl
Introduction

Jl & ll
Logo

bglh=Jl
Typography

ungiJI
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

Jolgil

Contact

44

Graphics
duosonil polisll
Financial Sustainability Fund

dwlladl dolxiwll §gain) 2




do35.0Jl
Introduction

Jl & ll
Logo

bglh=Jl
Typography

ungiJI
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

Jolgil

Contact

45

Graphics
duosonil polisll

Jana Fund

= §9xin) U




dox5.0Jl
Introduction
l 3 |

Logo
bglhxll
Typography

algul
Colors

pronill ppolic
Graphics

psonnill olnj
Layout System

dsulll oMl
Subsidiaries

Jolgil

Contact

Graphics
SV.SV.Vayi| NT18T-3]

This slide showcases how graphical elements could be
used with typography, pictures, and infographics can
be used to create a more coherent brand. They can

be applied consistently across the main brand and its
subsidiaries, while keeping color guidelines in mind to
ensure visual harmony.
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These brand guidelines are your blueprint for creating a unified and impactful brand
experience, crafted with passion by TOLD.

Remember, these guidelines are not just rules, they’re an invitation to an ongoing
conversation. We encourage you to explore, experiment, and make these principles your
own, always keeping the core values of the brand at heart.

Should any queries emerge, remember that TOLD is here to assist. Don’t hesitate to
contact us for additional clarification, motivation, or to share your creative exploration with
our brand.

Our doors are always open to you.

TOLD

hello@bytold.com
bytold.com



